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EVENT 1

RJ HUNTRJ HUNTRJ HUNTRJ HUNT

Guidelines: 

1. Eligibility: Open for all students. Participants

must register individually.

2. Time limit: Each participant gets 3 minutes to

perform.

3. Content must be original and creative.

Participants must present as a Radio Jockey.

4. Language Criteria: Only English.

5. No offensive, abusive, or inappropriate content.

Strictly adhere to time limits.

venue: Class 611 (6th floor)

Student Co-ordinator: 



Event 2

Radio dramaRadio dramaRadio dramaRadio drama
Guidelines: 

1. Eligibility: Open for all students. Participants can register 

individually or as a team.

2. Audio file must be submitted on or before April 14th. 

Late submissions won't be entertained.

3. Time limit: 3-5 minutes. 

4. Language Criteria: Only English.

5. Submission must be only in audio format. (MP3/WAV) 

Ensure clear sound quality with minimal background noise.

6. Must be an original radio drama, no adaptations allowed. Can include

genres like: thriller, romance, comedy, social issues, etc.

Use of sound effects, voice acting, and music is encouraged.

7. No plagiarism.

Avoid offensive or inappropriate content.

Maintain clarity in dialogue and storytelling.

File must be properly labeled (Team Name/Participant

Name/Sem/Department).

Audios will be played and judged in MCA Gallery (6th floor)

student Co-ordinator: 



Event 3

Guess the adGuess the adGuess the adGuess the ad
Guidelines: 

1. Eligibility: Open for all students. Players can only

register individually.

2. Game format: A total of 4 popular Indian ad

jingles/music clips will be played. Players will get 15

seconds to guess the ad after each audio clip is

played.

3. Rules: No shouting out answers without

permission.

No use of phones or external help.

Decision of the judges/organizers will be final.

venue: Class 611 (6th floor)

student Co-ordinator: 



event 4

Radio ad makingRadio ad makingRadio ad makingRadio ad making
Guidelines: 
1. Eligibility: Open for all students. Participants can register individually,

or as a team.

2. Time limit: 30-60 seconds long.

3. Submit the audio file on or before April 14th. Late entries won't be

considered.

4. Format: Submission must be in MP3/WAV format.

Ensure clear audio quality with minimal background noise.

5. Content: Create an original radio advertisement for a product, service, or

social cause.

Ads can be informative, humorous, emotional, or creative.

Use of voice modulation, sound effects, and background music is

encouraged.

6. Only in English.

7. Rules: No plagiarism or copying existing ads.

Avoid offensive or inappropriate content.

Keep the ad within the given time limit.

File must be properly labeled (Participant/Team Name/Sem/Department)

Audios will be played and judged in MCA Gallery (6th floor)

student Co-ordinator: 



Faculty Co-ordinators

Dr. Nethravathi & Mr. Sarath B

HOD

Dr. Ganesh Naik

Principal 

Dr. Pushpa H

SCAN FOR  

REGISTRATION  

SCAN FOR  

REGISTRATION  

Our Event PartnerOur Event Partner


	DEPARTMENT OF HUMANITIES IS ORGANIZING AN INSIGHTFUL EVENT ON
	WORLD RADIO DAY
	Date: April 17th Venue: 6th Floor Time: 11:30 AM onwards Games | Activities | Fun
	SCAN FOR  REGISTRATION

	EVENT 1

	RJ HUNT
	Guidelines:
	1. Eligibility: Open for all students. Participants must register individually. 2. Time limit: Each participant gets 3 minutes to perform. 3. Content must be original and creative. Participants must present as a Radio Jockey. 4. Language Criteria: Only English. 5. No offensive, abusive, or inappropriate content. Strictly adhere to time limits.

	Event 2

	Radio drama
	Guidelines:
	1. Eligibility: Open for all students. Participants can register  individually or as a team. 2. Audio file must be submitted on or before April 14th.  Late submissions won't be entertained. 3. Time limit: 3-5 minutes.  4. Language Criteria: Only English. 5. Submission must be only in audio format. (MP3/WAV)  Ensure clear sound quality with minimal background noise. 6. Must be an original radio drama, no adaptations allowed. Can include genres like: thriller, romance, comedy, social issues, etc. Use of sound effects, voice acting, and music is encouraged. 7. No plagiarism. Avoid offensive or inappropriate content. Maintain clarity in dialogue and storytelling. File must be properly labeled (Team Name/Participant Name/Sem/Department).

	Event 3

	Guess the ad
	Guidelines:
	1. Eligibility: Open for all students. Players can only register individually. 2. Game format: A total of 4 popular Indian ad jingles/music clips will be played. Players will get 15 seconds to guess the ad after each audio clip is played. 3. Rules: No shouting out answers without permission. No use of phones or external help. Decision of the judges/organizers will be final.
	venue: Class 611 (6th floor)


	event 4

	Radio ad making
	Guidelines:
	1. Eligibility: Open for all students. Participants can register individually, or as a team. 2. Time limit: 30-60 seconds long. 3. Submit the audio file on or before April 14th. Late entries won't be considered. 4. Format: Submission must be in MP3/WAV format. Ensure clear audio quality with minimal background noise. 5. Content: Create an original radio advertisement for a product, service, or social cause. Ads can be informative, humorous, emotional, or creative. Use of voice modulation, sound effects, and background music is encouraged. 6. Only in English. 7. Rules: No plagiarism or copying existing ads. Avoid offensive or inappropriate content. Keep the ad within the given time limit. File must be properly labeled (Participant/Team Name/Sem/Department)

	SCAN FOR  REGISTRATION

	Our Event Partner

